BCAREERS

THE MEDIA is a powerful tool = and not unlike
other powerful tools, it requires careful
handling. The media can raise your profile
and help you achieve your ends in a highly
cost-effective way - but it can just as easily
cause you real problems. It all depends on
your approach,

Mast of us read newspapers and magazines,
listen to the radio or watch the news on
television from time to time, so it's easy to
‘conclude we know something about the
media. But reading the newspaper is ane thing
- actually talking to a reporter is something
quite different.

Communicating with real life journalists.

‘can be a confusing business, even a little
intimidating, Why is it that 3 hard-to-get-hold-
of journalist who seemed so uninterested

in your press release is now on the phone
demanding comment on some other story
entirely?

The media has always been a competitive
arena, with journalists keen to beat their rivals

It may seem daunting, but
with the right techniques
and an understanding

of journalists” needs and
priorities, you can make the
most of the media.
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to the latest circulation-boosting scoop. But
in the 21st Century, it has become even more
fiercely competitive, with 24/7 news channels
and websites joining the trad itional print
media in pursuit of the hoktest stories.

But competition for media attention is equally

‘feracious: no less than 125 million press

releases are issued every single year, forcing
editors and journalists to spend more time
rejecting press releases than they spend
actually writing stories. The Manchester
Evening News receives 800 press releases
per week, while journalists on the Landon
Evening Standard have to plough through a
hefty 1,500.

The vast majority of these press releases will
never be used. Of all those millions of press
releases penned so optimistically every year,
how many are eventually turned into stories?
Just 3%.

That's a lot of waste paper to throw out and:_
emails to delete. So how do you make yourself
heard above the clamour?






